An D F Ll 7-/-63

STATE OF WISCONSIN
STATE DEPARTMENT OF AGRICULTURE

S8

TO ALL T0 WHOM THESE PRESENTS SHALL COME, GREETING:

I, D. N. McDowell, Director of the State Department of
Agriculture, and custodlan of the official records of said de~
partment, do hereby certify that the annexed order repealing and
recreating chapter Ag 110 of the Wisconsin administrative code
and establishing rules relating to building and home improvement
trade practices in lieu of rules relating to roofing and siding
was duly adopted by this department on June 28, 1963¢

I further certify that said copy has heen compared by me
with the original on file in this department and that the same
ig a true copy thereof, and of the whole of such original.

IN TESTIMORY WHEREOF, I have
hereunto set my hand and
affixed the official seal
of the department at the
Capitol, in the city of
Madison, this 28th day of
June, A. D. 1963,

M W%‘A Mjg

Direcﬁor




Docket Ho. 664,

JRUER OF THE STATE DEPARTHENT GF AGRICULTURR
REPEALING AND HEOREATING RULES

Pursuant to suthority vested in the Btate Department of Agri-
culture by section 100.20, Wia. Btate,, the State Department of
Agriculture hereby repesls and recreates rules se followa:

Chapter g 110 of the ¥Wiseensin sdministrative code ls re-
penled snd reereated te read:

Chapter Ag 110
BULLDING AMD HOME ]
Ag 110,01 Frobibited %rade practices.

LDE PRAGTICES

Al peraons, Tirms
and corporations, their officers, representetives, asgente end en-

2 & @m”

e

ployea, in gelling, installing or servicing roofing, sidin

dowe, doors, swnings, heating and sir condltioning equipment,

water softeners and purifievs, fall-gut and other preotective shel-
ters, fire protection devices or any other permanent insielletion
or improvement stteched or to be attuched, vwhether by buyer or
peller, to an already exleting homs, non-coomercial siructure or
bullding shall ceame and desist fromw engsping in any unfeir nethe
gds of competition or frade practices, snd particularly the fole-

lowings



Pe use any false or decep~

tive inducements or to misrepresent or falsely state to a prospec-
tive customer that his dwelling or bullding ig to serve ss 8 “pro-
spective buyer” lure, or "model home® or “advertiszsing job® and
that bhe will be paid o commission or other compenssiion for any
other eales the seller may make in the vieinity or within a speci-
filed distence from the customer's lecation, and in that way lead

the customer %e beliesve that the cost of the improvement or in
stellation will be fully paid or greastly reduced by ressen thersof.

(2} Ereduet misvepresentstions. To falsely state that:

(a2} The product needs no periodie repsinting, finishing,
meintenance or any other mervies,

(b)) The product is of & speecific or well-kuown brand name or
manufacturer, or that the seller is the ezelusive digtributor of
the product.

(e) The product i of a specific size, weight, grade or any
other identifianble charscter.

{d) The product possesses certain qualities or performs cer-
tain functionag or substitutes for other products with sgqusl per-
formance.

i municipal, state,

federal, or other applicable standards or reguirements.
{£) The product is approved or recommended by any g@?@?ﬁ%&ﬁ%

agency, or other person, firm or orgenization, or that they are

the waers of said product.
(g) The product is of sufficient sise, eapacity, quantity,

vharecter or nature to do the job expected or represented.



(n) The produet is or will be custom-built or specially de=-

T

gigned for the needs of the custon |
{i) The buyer need not obtain any permit, suthorization or

approval fros any munieipel, state or federsl government agency to

apply or install the y@@ﬁu@t,‘@r that the seller has or will ¢be
tain such permismsion or approval.

(J) Meintensmee, service or repalrs and veplacement pardes will
be readily available within the customer's lmmediste trade ares.

(k) The customer's present equipment, material or produect is

ﬁ&ﬁgﬁf@&% or defective, or in need of repair or replacement.

(3) Bait ge!

: (a) To offer, advertise or represent a
produect for sale, or %o migleaé the prospeciive customer inte bew

lieving that the product iz for sale, when in effect the eoffer,
sdvertisenent or representetion is usmed primarily to sell other or
bigher vriced producte of the seller, or %o enter inde z coniract
for the zsle or installation of s product with the intent to sell
& different or higher priced product in ite stead.

(b} To misrepresent that some proeduect or part iz unsvailable
ey that there will be 2 long delay In menufsobure, delivery or
service, in order to induce or foree & customer Yo buy a product
frem the meller or %o buy other or higher priced producits of the
geller.

(¢} To disparsge, degrede or otherwise discourage the purchase

of any of the seller's own products or msberials, by any repree
pentation which is in conflict with previcus sdvertising claims or
representations, %o induce the customer 1o buy other or higher

priced producte or materiels froz the zeller.

B



{d) To subsbitute any product or materizl or to deliver or

inetall or apply 2 product different from that represented by any

gample, illustration or model,
{e) To fail to heve availsble a quantiby of the advertised

produet sufficient to meet reassonably anticipeted denands.

B

(4) Identity of smeller. (a) o deceptively gain entry or

socesa into the prospective customer's home or gnto hies properdy

under the guise of any govermmental or publie utility inspection,

right or duty, or to smisrepressnt that the seller haz such suthore
ity.

{b) To misrepresent that the seller is an employe, officer

or representative of s manufecturer, imperter or any other person,

re o organizstion, or that such persen, firm or organigation

will pesume some obligation in fwlfilling the terms of the contract.
(5) gift offers. (a) To misrepresent or mislead the customer
inte believing that hiz purchese will aid or help some chariisble,
church, welfare, veberan's or obther organisation, or any peraon
or grouwp in need of help.
(b) To offer or advertise any gift without fully diseloaing
the condition of the offer and its expiration date, or to fail te
cosply with the termas of such offer,

{a) 7o misrepresent to a prospeg-

tive customer that he im being gilven an introductory, confidential,
clege-gut, going cut of business, fecbory or wholesale priece or
discount or any other concession, or that & concession is uade

due to "materials left over from a nearby Job" or a teat of the

logeel mnarket or s merket survey.

b



{v) To misrepresent that %ﬁﬁ@ﬁ@, whether connected with the
geller or not, is especislly interested in seeing that the prospec—
tive custoner gets a “%&rg&i@”, special price, disecunt or any
@%&ér concession, |

{e) To éi@f@pf@a@ﬁ% or miglead the prospective customer inte
%@iiéviﬁg that lasurance or some é%%@? forn of protection will he
glven 1f the custemer in any way is wasble ¢ make the payments
agreed upon. | |

{d) To misrepresent or mislesd the ecustomer inte believing
that the signing of any “completion glip®, "finsneisl atatement™,

fadvertising sgreement®, "contract™, “"bond", or “promisscry note”

pletion

4@? other negotiasble lnstrument, either before or after com
‘of the job, will impose no obligation upor the cusbomer, or that
such gigning will reliesve or end zeme or all of the obligations to
the seller.
| {e} To ask or require the customer to sign = completion slip,
gr@mi@@a?y‘a@%@@ or other negotisble inatrument, either for fi-
nancing or eosllection purposes or otherwise, belore the ingtalls-
tion or job is completed in sccordance with the terma of the conw
%ra&%a

(£} To Fail %0 disclose that the sdveviised price or offer

does not inelude delivery or ingtellstion,

istomer into believing that

{g) Toe nislead the prospective ou
the down payment or some other Ligure comstltutes the full smount
the customer will be obligated to pay, or to it or exclude sny
ather obligations, fees, charges or costs to the customer.

{h) To fail to diselose 21l finaneling arrengements, interest,

B



service charges, fees, credit investigstion costs, bullding or in-

gtallation permit fees, or that the contract, promissery nole or

other negotiable inmtrument will be mssipned or sold to a finap

eisl institution.
(i) To advise or regquest the customer %o inflate or increase

falsely the value of any property, income or any other asset, or

to omit any obligations, mortgeges, loans or payments, or other-
wise in any wey induece the customer %o misrepresent or faulsify his
true finanecial poasition in order te¢ receive faverable considera—
tion by sny bank, loan sgency or financisl institution.

{j) %o im&ue@‘th@ cuatomer, through an offer of cash, gifts,

enta,

f@f&n@, payment of down payment or prepayment of any %ime payw
or any other way, to falsify, misrepresent oy ineresse the price

or amount of purchase or the value of such purchase from the

geller, in order %o cobtain s larger lean.

(7) Guarantee. To give any guarantee that is not speecifie,
elear and definite or which the seller is unsble to comply with,
or to misrepresent that the manufzeturer or anyone slze iz the

ruarantor of the vroduct, or to fall to furnish the purchsser with

a written copy of such guasrantee,

(a) To start instellation or to apply &

small portion of the product with the misrepresentation thet 1t is
g "tryv-cut® or "test®, or any other reasmon, when in faet it iz dene
80 the seller ean claim partial performance or thal work has setu~
ally hegun on the job and induce or foree the purchaser indte the
terms of the contract.

{(b) To misrepresent the date work is %to be completed by the

geller.,

e



Interference with competitors, (a) To make false deroge-

(9)
tory statemente of or concerning any competitor, his equipment,

materials, workmanship, reputation or respenaibility, or %o at-

tempt to or induce the bresch of sny existing econtruet or conbracts

- between the gf@ﬁp%%%i?é cugstoner and a ﬁ@%ﬁéﬁiﬁ@?‘@r @%%?%%i%ﬁf%;
or wilfully interfere with or obastruet the performance of sny con-
tract by 2 competitor.

(b) To represent in any way thet the work or instsllsticn of
2z competitor was performed by the @%ll@r‘ﬁ&kimg such repregentn-
tion. |

(¢} To advertise, show or display s brand of product not sold
by the advertiser,

(d) Te use or ﬁ%@%@%ﬁ%@lg imitete the trade

names, labels or other distinclive merks of a competitor.

Ag 110,02 Contract reouirements. All contracts and agre

in writing subseribed by the buyer for the sale or imstallation of
any product or materials, as gr@viée& in section Ag 110,01, which
obligate the buver for the payment of money, shall clearly set
forth all representatiouns mede by the seller and particularly the

follewing:

(1) Where & representation is made that insuranece or gome
other form of protection will be provided, the contraetv shall
clearly state the terme, cenditions snd limitations of the insur-

the

name and sddress

ance or other form of protection, as well

of the iasu
insuring asgreement shell be furnished to the buyer.

payr, 1f different from the seller, or a copy of the

{2) Vhere & representstion is made that service, maintensnce,

.



repairs or replacenent parte will be readily svailsble, the cone-

tract shall ecleesrly specify the loecation and name of the person or
fivm Whiéﬁ will yerféf% or supply such gervieces, repulrs or re-
placement parts if net to be performed by the sgeller,

- {3} ¥here n representation iz made that eny product or mate-
rigls will be installed, spplied or in any way repairved, serviced
or meintained, the contract shall fully state the terms, condi-
tiens and limitations of euch a provision.

i%} The contract shall elearly and geparately spell out and

atate, whersver spplicasble, the sisze, meodel, capacity mnd yea

7

the product, end type, welght, pgrade, gquantity and quality of
materials, ineluding the brand nsme iIf go represented, as well as
2ll the services mhnd functions the produet or materisl was repre-<

sented to perfora.,

‘éﬁ} The contraet ghall cleasrly snd separately state zll the
terma wnd conditions of sny finsnelng plan o¢r agresment, speci-
fieally and separately sbeting the net price of the produet and

completed installationi all interest, carrving, time price differ-

entisl or othey charges, and the botal g

the purchaser} provided that where the price te be paid by the

purchaser has not been finally fized when the contract iz entered
inte, the terms snd conditions on which the price is to be deter-
mined mhall Ye fully set forth in the contract, The contract
shall specifically state whether or not it may be assigned, or
that & note besed on the contraect may be scld or traneferred., 4

true and correct copy of such econtract shall be furnished to the

purchager st the time the contract iz executed by the buye:



the event that the purcheser ia r%@éir@é %o sign s note, the amount
snd terms %h@ll correspond exsctly with those stated in the cop-
track. |

(6) If the customer im unsble to resd or see, all documents
slgned by him shell be reed to him by some third person designated
by hism, and baving no connection with the seller.

{7) The contract shall clearly and eeparately state and de-

fine eny warranty or guarantee of the product or material, in-

cluding the time limit, any exelusions and limitstions, as well ss

sire and replace-

any exclusions and limitations a8 o cost of reps
ment E&?@@;\%@Eﬁi&@% or labor charges, or a aagy of such gusrentee
shall be furnished %o @he‘%ugafe Zf the product is %o be guaran-
teed by the menufeeturer or snyone slse, that fg@% shall be fully
stated in the contract.

(&) ¥here a representation is mede that the buyer‘s home or
building will be used as & model home or aﬁv@r@i%iﬁg Job and tﬁ&%

he will be paid & commission or be otherwise compensated for any

other %&1@% that the meller may make, all the terms and conditions
of such offer shall be fully set forth in the contrset.

(9) Contrset provieions for ligquideted damages for breach
thereof by the buyer shall be reasscnsble,

(10) The contract shall disclose the name of the general con-
tractor and ?@r&a& who is responsible for performance of the con~
tract if different from the seller. The contrset shall not be

g0ld or assigned without the written consent of the buyer.



The rules contained herein shall take effect on August 1,
196%,
Dated: June 28, 196%.
BPATE DEPARTMENT OF AGRICULTURE

“Tirector



